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Unmatched Patient Satisfaction

“Over the last generation, consumer willingness to recommend hearing aids, 
brand loyalty, and usage patterns have remained virtually unchanged.1” 

– Sergei Kochkin

The LYRIC patient 
breaks the mold:

Sound Quality

Benefit Recommendation

Lyric patients say:
Are very satisfied 
with Lyric’s 
sound quality3 

Hear more clearly 
with Lyric than 
with prior hearing 
aids4

of Lyric users agree they can hear 
clearly in more situations than they 
could prior to wearing Lyric3

of Lyric users agree that their 
communication with friends and 
loved ones has improved since 
getting Lyric4

of family members of people who 
wear Lyric has helped them better 
communicate with the Lyric user5

Lyric Customer Loyalty Ranks Very High
The Net Promoter Score (NPI)
Methodology developed by Harvard Business 
School and Bain & Company designed 
to measure customer loyalty and future 
potential revenue growth. 
 
“On a scale of 1-10, how likely would you 
be to recommend Lyric to a friend?”

Research shows:
The Speech, Spatial and Qualities of Hearing Scale 
(Gatehouse and Noble, 2004) was completed 
by a subset of subjects after a 1 month of Lyric 
wearing period. This survey contains 49 questions 
about the subject’s performance and perception in 
various, detailed listening situations. Lyric2 is rated 
similar to Lyric. Both are superior to published 
normative data.  

Lyric Providers Say:
“I have had people who have worn other hearing aids in the past and you put the Lyric on 
and they say ‘Oh my goodness, it sounds so crisp, it sounds so good, it sounds so bright.” 
-Actual Lyric Provider

Fig.4: SSQ-scores for Lyric and Lyric2 in comparison to the Gatehouse 
& Noble reference data (2004) 
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1 Kochkin, S. MarkeTrak VIII: Customer satisfaction with hearing aids is slowly increasing. The Hearing Journal, Vol. 63 (1), January 2010, pp. 11-19.
2 Based on results from two surveys totaling 134 patients who had worn Lyric for at least 30 days. 
3 Based on results from a survey totaling 100 patients who had worn Lyric for at least 30 days.  
4 Based on a combination of results from three survey’s totaling 86 patients who had worn Lyric for at least 30 days
5 Based on results from two surveys totaling 50 family members of Lyric patients.
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Willing to Recommend

84% of Hearing Aid 
Patients would recommend 
the use of a hearing aid1

94% of Lyric Patients 
would specifically 

recommend Lyric to a 
friend or loved one2

Brand Loyalty

48% of THA wearers would 
repurchase their current 

hearing aid1

75% of Lyric Wearers 
expect to buy again2

Usage Pattern

12.4% of THAs live in a 
drawer and those that 

are worn are worn for an 
average of 9.5 hrs/day1

The nature of the Lyric 
Device yields 100% 

compliance and 24/7 wear


